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Fair Price policy

  

Overview 

  

It is the intention of Jambohut that each item purchased shall be at a fair price.  

It is also the intention of Jambohut that a fair price shall be paid for any work 
received such as transportation, warehousing staff and anyone undertaking activity 
f r om t he sout h on behalf of it .  

Jambohut shall always determine the fair price by application of the F.I.N.E. 
cr it er ia and by applicat ion of t he f air pr ice det er minat ion model and as it changes 
year on year as defined in the fair price guide operated by The World of Good 
Development Corporation.  

It is also important to Jambohut that a fair price also applies to those who 
purchase from it.  

Jambohut recognises that in the minds of the vast majority of suppliers and, to a 
marginally lesser percent, the minds of consumers, price is everything and the more 
then can get us to buy it for and the less they can get us to sell it for, is 
paramount.  

Jambohut does not follow this ideal. It completely follows the ethos that money is 
a necessary tool and not the be all and end all. It is however a practical and 
pragmatic organisation, one committed to the ideals of fair trade but motivated by 
helping those less fortunate purely by place of birth. Jambohut is an opportunity 
provider with business nous. It must make money in order to survive as without it, 
no-one is helped.  

Jambohut is and will remain 100% fair trade.  

Implementation, Aims & Goals
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The following shall form part of any and all contacts with suppliers;  

That prior to a contract for purchase being entered into for the first time a full 
and f r ank discussion has t aken place bet ween t he par t ies wher e t he f ollowing 
has been openly discussed, amended where necessary and agreed;  

i] a f air price f or each pr oduct has been det er mined and agr eed. This 
involves t he agr eeing t he t r ue cost of t he r aw mat er ials and t he amount of t ime 
genuinely needed t o manuf act ur e t he pr oduct . The f air pr ice f or t he pr oduct is 
then the cost of materials plus the greater of the amount of money the producer 
would nor mally expect t o r eceive locally and mult iplying it by t wo or t he t ime 
taken at local expected normal rates then multiplied by two. In all cases it will be 
j udged as being t he same or gr eat er t han t he f air pr ice guide f or t he r egion and 
type of manufacture  
ii] t he wholesale pr ices t hat Jambohut can achieve f or selling t he it ems in 
Europe and the Americas and worldwide. 
iii] t he r et ail pr ices t hat Jambohut or it s cust omer s can achieve f or selling 
the items in Europe and the Americas and worldwide. 
iv] the cost of shipping the goods to J ambohut s nominated distribution point, 
to include insurance and transport and all related costs. 
v] t he pr of it per cent ages t hat ar e necessar y t o make t he pur chase of t he 
items viable commercially 
vi] that any changes t o t he above can only be made af t er f ur t her discussion 
and agreement in writing.  

That t he co-oper at ive or he/ she/ t hey will pay a f air wage, agr eed in advance t o 
any member s of co-oper at ives which he/ she/ t hey ar e wor king on behalf of , 
represent ing an accur at e r ef lect ion of r emuner at ion f or t he endeavour s of t he 
ar t isans concer ned in manuf act ur e on t he same basis as t he pr inciple applied by 
Jambohut.  

That all pur chases shall be made by way of wr it t en cont r act , in t wo par t s each 
signed between the parties and containing  
i] t he it ems t o be pur chased as par t one and called t he pur chase or der and 

for the second part containing  
ii] the fixed price for those items,  
iii] the condition and materials to be used,  
iv] t he dat e of complet ion of or der when t he pr oducer par t ner shall deliver 

up to Jambohut all of t hose it ems specif ied wit hin t he pur chase or der ,  
v] t he met hod of payment being 90% (80%) t o t he ar t isan upon accept ance 

by t he pur chaser of t he f inished pr oduct and 10% (20%) t o t he co-
operative in recognition of their expenses incurred in management 

vi] the place for delivery and hand-over location,  
vii] packing conditions of the items,  



  

3

viii] r ight of r ef usal of it ems by Jambohut due t o poor qualit y or wor kmanship 
and  

ix] t he r at e of exchange agr eed at t he t ime of cont r act bet ween t he Br it ish 
pound and the local currency 

x] the full price in the agreed currency for the contract.  

The f ull pr ice is agr eed at t he t ime of cont r act and cannot be amended ot her 
than by written agreement by both parties.  

Any it ems r ef used by Jambohut or undeliver ed by t he pr oducer par t ner shall 
be r emoved f r om t he pur chaser or der as if t hey wer e never or der ed at t he 
amount due adjusted downwards at par value.  

In relation to the customers of Jambohut;  

i. That retailers shall have sufficient margin to entice them to stock the 
products  

ii. that such margins will be far in excess of industry norms 
iii. that Jambohut has sufficient profit within its cost price to wholesale price 

factors to be able to offer further wholesale discounts to multiple outlet 
operators whilst remaining commercially viable. 

iv. that the recommended retail price is not fixed but an advisory figure based 
upon t hat which is achievable at J ambohut s owned t est sit es 

v. that the end consumer feels that the product they purchased was value for 
money. 


